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You're not just printing a flat image onto a

wallcovering.

re creating dimensional

U

You

©
=
©

surface art that catches light, adds depth,




Lead with Value

Selling the Vision

« A DIMENSE wall can turn a reception area into a branded
experience.

« Textured print can complement interior lighting and layout,
making a space truly special.

- The same design can be applied to panels, ceilings, walls,
and more, transforming an entire space.

Clients will often ask for wallpaper. You should offer them a
transformation.

Clients want

to be shown
what's possible,
to take their
ideas to the
next level.

Show, Don't Tell

Using Samples Effectively

No matter how good your pitch is, DIMENSE needs to be
touched. Samples are your strongest sales asset.

« Always bring real samples to meetings. Don’t rely on PDFs
or photos.

« Curate your sample set to match the sector: retail
graphics, hospitality features, creative panels.

+ Include both raw samples and application photos to tell
the full story.

« Prepare a DIMENSE sample that can be handed out
casually and is easy to carry.

No matter how
good your pitch
is, DIMENSE
needs to be
touched.






Positioning DIMENSE
as aCreative
Differentiator
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User Stories

Different starting points. Same breakthrough
technology.

Every PSP brings something different to the table - a unique client
base, workflow, or creative goal.

These three case studies show how DIMENSE has helped PSPs
succeed on their own terms: whether through brand elevation,
new product launches, or integrated commercial décor projects.

“When
someone calls
our material
wallpaper, we
tell them it’'s not
wallpaper - it'’s
art”

- Rotem Dimri, Founder &
CEO, EMBO Design
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EMBO DESIGN
MIDDLE EAST

EMBO is a commercial interior
décor studio that produces
immersive brand spaces for
retail, offices, and hospitality
clients, with over 100 projects
completed using DIMENSE.

Why DIMENSE?:

DIMENSE is a perfect
solution that allows EMBO
to differentiate our service
offerings with unique
texture and creative results
that designers can’t find
elsewhere.

Approach:

® Meet designers and
architects and share
DIMENSE samples.

® Present DIMENSE as
art to inspire creative
professionals.

® Understand DIMENSE
deeply to shape solutions
that exceed the designer’s
original vision.

® Offer signs, windows,
and more alongside wall
décor.
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Adding DIMENSE
Technology to the
Creative Arsenal

Creating Unique
Spatial Experiences

[ always
Immediately
turn clients’
/deas into a
sample. This
IS the quickest
way to close a
deal”

- Lidija Cavlovi¢, Director,
ROCOCO Décor
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ROCOCO DECOR
EUROPE

Rococo Décor is a wallpaper
manufacturer that launched

a personalised wallpaper
brand for high-end hospitality
and residential, as well as
collaborations with artists and
furniture brands.

Why DIMENSE?:

The hospitality industry was
rapidly shifting to eco-friendly
operations, with a need to
create unique and beautiful
spaces. DIMENSE was the
only solution that could
achieve both.

Approach:

® When presenting
quotes, always include
personalized samples for
each client.

® Quickly gain trust from
interior designers and
architects by introducing
reference clients.

® Exhibit at trade shows
and open galleries
in collaboration with
furniture brands to attract
new clients.

‘DIMENSE
output Is totally
different and
game changing.
It's the next
thing for our
industry.”

- David Ashton, President,
PCI Graphics

PCI GRAPHICS
NORTH AMERICA

PCI Graphics is a digital
provider of custom
graphic solutions, serving
trade shows, corporate
environments, events, and
museums with high-quality,
tailored visual applications
and installations.

Why DIMENSE?:

PCI Graphics is always
seeking the latest technology
and was looking for ways to
stand out from competitors,
while also responding to
growing requests for custom
texture options.

Approach:
® Make proposals tied to
market needs and trends,
such as the shift to soft
surfaces for acoustic
dampening in office
spaces.

® \When approaching a
project, offer ideas that
help clients create a multi-
faceted environment.
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What Are You
Waiting For?
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Feel the Dimense difference yourslef



